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ABSTRACT 
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 Written 

 

This research aimed to explore the perceptionswhen using the Instagram 

application to increase their motivation in learning communication skills, 

especially speaking and writing. This research used a qualitative descriptive 

design. Interviews were conducted with 10 students of the English Language 

Education Department at UIN Ar-Raniry. The findings reveal that students 

perceived that Instagram can provide various benefits in improving speaking and 

writing skills, such as exposure to educational content focused on public speaking 

and writing as well as vocabulary enrichment. Convenience, reach and 

accessibility were also highlighted as advantages of using Instagram. However, 

some participants expressed doubts about the effectiveness of Instagram in 

learning. The obstacles that need to identify are short video lengths, pronunciation 

challenges, unstable internet connections, and app glitches. Overcoming these 

challenges requires improving internet infrastructure, and device accessibilityby 

those who create these applications. By overcoming these obstacles, students can 

maximize the potential of Instagram as an additional tool to improve their 

speaking and writing skills. 
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CHAPTER I 

INTRODUCTION 

 

This chapter presents an introduction that consists of the background of the 

study, research questions of the study, research aims of the study, significance of 

the study, and research terminologies of the study. 

A. Background of Study 

 

Nowadays, social media has become a major part of our lives as people all 

over the world spend hours on this media (Eren, 2012). The aim of social media 

as it relates to computers and mobile devices is to facilitate effective 

communication, teamwork, and idea sharing. Furthermore, a lot of individuals use 

media for a variety of objectives, including information seeking, preserving 

friendships, and expressing numerous identities (Shin, 2018). Nurjaman & 

Hertanto (2020) research shows that 160 million Indonesians, or 59% of the 

country's 272.1 million total population, actively use social media. A further 

outcome is that social media users in Indonesia range in age from 13 to 34 on 

average. There are many types of social media technologies, including micro-

blogging platforms such as Twitter, social networking sites such as Facebook, and 

media-sharing tools such as YouTube and Instagram (Dabbagh & Kitsantas, 

2012). All the media mentioned above are the media that are most widely used at 

the moment from all angles. Various groups also use this media, both in terms of 

age starting from young to old, and in terms of location from cities to rural areas.  
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Instagram was released in 2010 and immediately received global attention 

from people around the world. Instagram, in particular, launched in October 2010 

and gained popularity by growing to over 300 million active users in 2015 (Kelly, 

2015). Ting et al., (2015), futher says Instagram as an application that supports 

photo sharing and social networking activities for both individuals and companies. 

This is also supported by Campbell (2022) who states statistics about how 

Instagram has gathered more than 1,393 to 2 billion monthly users. The popularity 

of Instagram is used by people to communicate or interact by sharing various 

content. From the various content provided by Instagram, people can utilize and 

develop it positively. There are several features available on Instagram such as 

private messages, searchable hashtags, image and video posts, and Instagram 

Stories posts which are only available for 24 hours.  

Communication is the process of conveying messages, thoughts, or opinions 

to a person, several people, or a group so that they can be received or understood. 

Communication is also described as sharing and giving, meaning that it occurs 

simultaneously through symbolic interaction (Seiler & Beall, 2005). Therefore, it 

can be interpreted as understanding and sharing meaning (Bequiri, 2017). In 

communication, the skills are necessary because they are very important to 

convey and interpret information quickly and accurately. On the other hand, as 

explained, communication skills are important tools for individuals to convey or 

receive messages and information effectively, clearly, and concisely.  
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Instagram's correlation with communication skills is as a platform for users to 

easily participate, share, and exchange information and ideas in virtual 

communities and networks. Communication skills do not only occur face to face 

but also occur online. This is also supported by Nofrion (2018) who said that 

communication skills are one of the keys to success in life and survival in the Era 

of Industrial Revolution 4.0 and the Era of Disruption. As we know, Instagram is 

one of the applications most widely used by many people, including students. 

Many of them use Instagram as a learning medium. Some communication skills; 

speaking and writing. Listening is a passive or receptive skill while writing is an 

active or productive skill (Harmer, 2001). All skills are important. However, 

writing skills are one of the language skills that encourage students to be more 

productive and creative. Sari (2019) and Handayani (2018) have proven that 

Instagram is an effective tool for improving writing skills and encouraging 

independent writing learning. Meanwhile, regarding speaking skills, Instagram 

posts are one of the benefits of Instagram that can be utilized to encourage users 

to post and share interesting photos or videos. Therefore, Instagram seems to be 

the ideal social media for its users to show their abilities and confidence. They 

might use Instagram to post videos as speaking practice. This is one of the 

advantages of using Instagram that can be applied to speaking. 

There are many previous studies related to the use of Instagram in 

communication skills conducted using quantitative methods, one of the previous 

studies was done by Rakhmanina and Yuneva (2018). The research is entitled 

"Application of Instagram Activities to Increase Students' Motivation in Speaking 
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English". This research uses quantitative experimental research and the aim is to 

determine 

The students' speaking achievement, motivation to speak English, the students' 

pedagogical strategies, and motivation in their speaking abilities. Another 

research was conducted by Manullang & Katemba (2023) with the title "Students' 

Perceptions of the Use of Instagram in Writing Skills". Next, Zara’s 

research(2023) which has similarities with previous researchers entitled "Students' 

Perceptions of Using Instagram for Learning Academic Speaking Skills". Further 

research from Murni Mahmud, Burhamzah & Amin (2023), entitled "Utilizing 

Facebook and Instagram (Facegram) to Create Digital Learning Programs for 

Integrated English Language Skills". This research aims to improve four English 

language skills, namely writing, speaking, reading, and listening through the use 

of Facebook and Instagram posts as educational resources. 

Several studies using qualitative design have also been conducted by several 

experts. Lismmartarini et al., (2021) "Social Media and Learning: Study of the 

Effectiveness of Instagram in English Language Learning". The results of this 

research show that students are more motivated when studying, students' writing 

skills improve, and they feel more alert when doing assignments. Next, other 

research wasconductedby Safitri (2021), "Students' Perceptions of Using Social 

Media to Learn English", and research by Chaves et al., (2023). The two studies 

above have similarities and it can be concluded that students have a positive 

perception of the use of social mediato learn English. Another research is from 

Sari(2023) with the title “Using Instagram Media to Improve the Skills of Writing 
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Pictorial Text or Caption Text in Class XII KL 3 Students at Kabuh 

StateVocational School”. The results of this research show an increase in caption 

text writing skills. 

Some research conducted usingmixed method design were carried out by 

Akhiar, Mydin & Kasuma (2017), the title of the research is “Students' 

Perceptions and Attitudes towards the Use of Instagram in English Writing” 

which was uploaded to the Malaysian Journal of Learning and Teaching (MJLI). 

Further research from Arif (2019) with the title "Semiotic Analysis of Self-

Presentation in Instagram Stories by English Language and Literature Students 

2015". Next Mubarokah (2017) with the title "Using Instagram to Motivate 

Students to Write Descriptive Text for Class II SMAN 1 Gresik 2016-2017 

Academic Year". Next Mandja (2016) withthetitle "Use of the Instagram 

Application to Increase Motivation and Learning Outcomes of Class VII A 

Students of Megelang Pentekosa Middle School". The latest research from 

Muthoharoh (2019) with the title "Effectiveness of Using Instagram Photo 

Content on the Descriptive Writing Ability of First-Class Students at SMKN 1 

Boyolangu". The five studies above have a general similarity, namely that they 

aim to find out whether the students' writing results have improved and whether 

the use of Instagram photo content is effective or not on the students' descriptive 

writing abilities and high school students as participants. 

Based on previous research, there is unavailable research that focuses on 

students' perceptions of using Instagram in communication skills (written and 

spoken). This research intends to bridge this gap by investigating “Students' 
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Perceptions Towards the Use of Instagram In Communication Skills”. As a result, 

Instagram was chosen as a platform to determine students' perceptions of their 

writing and speaking abilities. 

Instagram has a ton of features and functions, such as the ability to post 

photos, videos, captions, and commands. These features and functions are very 

useful in encouraging the students to deepen their speaking and writing 

knowledge through Instagram. The researcher aspires to discover the opinions of 

the students at the UIN Ar-Raniry Campus as participants in this research 

regarding the use of Instagram to improve their communication skills. 

Furthermore, the researcher in this study intended to know what the students’ 

thought about using Instagram to improve their communication skills, especially 

in writing and speaking skills. 

B. Research Questions 

 

This present research seeks to answer the following research question “What 

are the students’ perceived benefits of Instagram in communication skills?” 

C. Research Aims 

 

Based on the research question above, this research is intended to discover the 

aim which is "To understand the students' perceived benefits of using Instagram 

for communication skills (Speaking and Writing)”. 
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D. Significance of Study 

 

This research is established to look forward to the results that can be useful for 

thereaders. 

1. For Students 

Students can find out how to use Instagram as a platform to practice their 

communication skills and apply other ways to practice their speaking and writing 

skills. 

2. For Teachers 

Teachers can obtain new insights into students' perception of how Instagram 

can be a place to practice communication as well as new techniques to train the 

students' speaking and writing skills by utilizing social media, especially 

Instagram. 

3. For Researcher 

The researcher is able to understand the students' perceptions to develop 

techniques to train students' communication skills in the teaching and learning 

process. In addition, the researcher can consider the strengths and weaknesses of 

the technique. 

E. Research Terminologies 

 

This chapter discusses a review of literature related to this research. The 

theories discussed include perception, Instagram, and Communication skills. 

Relevant previous research will also be reviewed in this chapter.  
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1. Perception 
 

The perception issomeone’s experience in a phenomenon.  Rakhmat (2007) 

states that perception is the process of summarizing information and interpreting 

instructions about an object or event.According to Robbin & Judge (2013), 

perception is a process by which individuals organize and interpret their sensory 

impressions in order to give meaning to their environment.Moreover, Mulyana 

(2017) explains that a person's experience of a particular object is determined by 

internal elements, such as conduct influenced by external circumstances and the 

interpretation of environmental motivation. Inconclusion, perception is an 

opinion, feeling expression, and a view of the learner in understanding the 

learning experience. In other words, Perception is a view that is formed from the 

process of seeing and experiencing the events that exist in the 

environment.Humans are created differently, so each individual has different 

perceptions.The existence of differences between individuals with each other by 

liking one object and some who do not really depends on how the individual 

responds to the object with its perception. Bynum (2015)stated about perception is 

the associated with a change in a sense-organ and this is caused by the object of 

perception. 

2. Communication Skills 

 

Communication skills are necessary qualities to achieve goals which include 

personal and interpersonal qualities as well as social skills. Such skills are referred 

to as “soft” because they are proportional to sentiment or vision which 
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enableindividuals to "read" others. These skills require involvement or interaction 

with other people in one way or another (Al- Eiade, Mahmoed, & sohb, 2016). It 

is essential for every human action. Moreover, it is true that some individuals are 

born with the ability to communicate, but others require more effort to make it 

feasible. In tertiary institutions, students often only develop their academic 

achievements without considering their 'soft skills'. Communication skills refer to 

serving behavior submit information which are abilities exhibitedby individuals 

consistently to communicate effectively with classmates, colleagues, and 

subordinates in both the professional and personal worlds. 

3. Instagram 

 

Instagram is a kind of social media that focus to facilitate users to post 

individual images or videos with a description or as known as a ‘caption’, about 

70 million images and videos are posted every day (Instagram Press, 2015). Users 

can connect to each other by ‘following’ each other’s profiles. Then it enables 

them to view the content posted on these profiles and respond in the form of 

comments or likes. A ‘like’ is used to indicate a favorite. Once a user follows 

other users, all postings from these users will be presented on the user’s ‘News 

Feed’. Instagram members also have the ability to send messages to each other 

privately by using ‘Direct Messages’. These facilities allow users to engage in 

synchronous and asynchronous communication, both publicly and privately. 

Instagram which was created by Kevin Systrom and Mike Krieger first 

launched in October 2010. According to Listiani(2016), Instagram is a fun quick 
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way to share someone’s life with her or his friends through a series of pictures, to 

snap a photo with a filter, and to transfer the image into a memory to keep around 

forever. 
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CHAPTER II 

LITERATURE REVIEW 
 

This chapter contains definitions of terms and synthesizes the previous 

literature related to perception, Communication Skills, and Instagram.  

A. Perception 

 

1. The Nature of Perception 

 

Perception is a biological process that occurs in the human brain. A process 

involving the entry of messages or information through the five senses, namely 

the sense of sight, hearing, smell, taste, and touch (Slameto, 2010). Perception is 

obtained by summarizing information from a person and interpreting the 

information so that the person can respond both positively and negatively to that 

information. Therefore, perception basically concerns the relationship between a 

person and his environment through the five senses. After someone senses an 

object in his/her environment, then it is processed into the meaning of the object. 

In addition, perception is also described as an interpretation of an object, 

event, or information based on the life experience of someone who makes the 

interpretation. These experiences will be interpreted by his brain into certain 

impressions that may differ from one another. Therefore, it can also be stated that 

perception is the result of someone's thinking about a certain situation (Jalaludin, 

2003). In short, perception is a way of interpreting information using the human 

senses. When an object is present, people utilize their senses and brains to observe 
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it, and then the information is interpreted as meaning and causes people to 

respond in a good or bad way. 

This study attempts to explore the students' perceptions of the use of 

Instagram for learning English. The students’ perceptions are very crucial to be 

understood in the teaching and learning process because the teachers require to 

know their students' preferences in terms of their interests, learning styles, 

interests, and others that can affect learning outcomes. 

2. Process of Perception 

 

Perception does not occur in a second, but it takes place through a complex 

process within an individual. According to Thoha (2003), the process of 

perception relies on several stages. The process of perception is started when a 

person encounters a stimulus from their surroundings. Then it is captured by 

sensory tools and sent to the brain. Based on individual motivation and 

personality, it is interpreted as a stimulus.  After that, the information is perceived 

by an individual in form of feedback on the stimulus. 

Perception is organizing, identifying, and interpreting sensory information to 

represent and understand the presented information or environment. Walgito 

(2004) states that the perception process is employed through some steps. First, 

stimulus from the object increases the sensory tools in our body which derives 

from inside and outside the individual. Afterwards, the stimulus is transferred to 

the main nervous system located in our brain. The brain then processes the 

stimulus so that the individual is aware of the object received by sensory tools. He 
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also emphasized that when a person perceives something, they need attention 

while observing the object. It happens because a person can get more than a 

stimulus from their surroundings and not all those stimuli get a response from an 

individual to be perceived.  

Based on the explanation above, it can be concluded that perception is a 

complex process consisting of giving attention to the object, collecting stimulus 

through our senses, and interpreting the stimulus into some meaning that leadsto 

the response that affects our behavior. 

3. Students’ Perception Factors  

 

Student’s perception is the process of students obtaining information so they 

can interpret the value of an object. With the existence of students’ perceptions, 

students can provide views on the events they experience. In the learning process, 

students’ perception greatly influences how the learning process takes place. 

Students can understand and interpret the learning process based on their 

respective perceptions. Sibarani (2019), explains that student perception is the 

students’ point of view in interpreting the learning process in class. Thus, students 

will produce suggestions and opinions as their growth process. The success of 

learning process is influenced by students’ understanding. Students will have a 

good understanding if they can form a positive student perception. Student-

centered learning requires the teacher to become a facilitator during the learning 

process. According toLayali & Al-Shlowiy (2020), teacher can entrust 
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responsibility to students so that they interact and exchange information with each 

other. This will make the level of students’ critical thinking.  

Thus, all the definitions commonly define perception is the response of the 

representation or the impression about an object that is obtained by the individual 

through the five senses, then organized, interpreted, and evaluated, so gained the 

meaning about object, while the object of perception in this study is students third 

semester. 

B. Communication Skills 

 

1. Definition of Communication Skills 

 

Communication is the exchange of ideas, facts, opinions, or emotions by two 

or more people. Likewise, it is an important thing in human life. Everybody uses 

communication as a tool for social interaction with others. The communication 

process will run well if the sender and receiver understand each other about the 

message. In communication, there is an exchange of ideas or something 

meaningful, this happens intentionally or unintentionally. Communication is the 

process of exchanging information from the communicator to the receiver. This 

process can be carried out by using symbols that have deep meanings and can be 

understood by both the communicator and the recipient which will be effective if 

good interpersonal communication appears between them as a result of good 

communication building (Rohim, 2009). People are well aware that 

communication is a lifeblood and realize how important it is in their lives. 

Technical communicationis not just about exchanging information, butit is more 
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about being able to understand the emotions and intentions behind the 

information. Communicating well is understanding, and being understood 

(Bequiri, 2017). A vital life skill that should not be underestimated is the ability to 

convey information correctly, simply, and as expected. It is able to convey 

messages clearly or listen in a way that makes others feel heard and understood. 

Learning this can deepen your relationships with others, build greater trust and 

respect, and overall social & communication health. 

Communication skills can be defined as conveying messages that involve 

mutual understanding between the contexts in which the communication takes 

place (Bhamare, 2018). Communication skills are necessary for personal and 

professional success (Rao, 2019). In society, good communication will lead to 

peaceful cohabitation. Communication skills are also vital in the development of 

talents and sensitivity in people’s social lives, as well as in the development of 

constructive interpersonal connections and the eradication of cultural Barriers 

(Rubtsova, 2019). Communication skills are vital in learning because they allow 

students to explain their learning results and attain effective learning outcomes 

(Supena, 2021). Communication skills are also important for students to form 

positive relationships with their classmates and teachers at school, allowing them 

to feel at ease, and inspired to study (Alawamleh, 2020). This is in line with social 

studies Education’s goals, which include the development of critical and creative 

thinking abilities, good communication skills, as well as the capacity to analyze 

and solve societal problems and make perfect decisions (Sa & Serpa, 2020).  
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In contrast, communication skills are important tools for individuals to send 

or receive messages and information effectively clearly and concisely. Effective 

communication requires learning several important skills (Skills You Need, 

2020). Plus, developing communication skills can help all aspects of lifefrom 

professional life to social gatherings, education, teaching and learning, and 

everything in between. 

2. Verbal and Non-Verbal in Communication Skills 

 

There are several forms of communication, including verbal and nonverbal 

communication. Community members communicate with each other using words 

to convey messages which is called verbal communication, according to Lustig 

and Koester in Arouca (Raquel & De Moura, 2013). Verbal communication is 

communication that uses verbal words, whether spoken, written, or electronic. 

Effective skills in verbal communication require more than just talking. Verbal 

communication concerns the way you send messages and the way you interpret 

them (Doyle, 2020). This is supported by the opinion of Maulana & Gumelar 

(2013) who say that verbal messages are realized through language/linguistics 

related to words and meaning, as well as language and thought. 

In the context ofdigital learning, non-verbal communication has new 

dimensions and challenges. With the increase in online education, users have to 

adapt their non-verbal communication to virtual platforms. Driskell and Radtke 

(2013) explore how non-verbal cues can be transmitted in online environments, 

such as through video and virtual interactions. Nonverbal communication is 
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communication that includes facial expressions, hand movements, intonation, eye 

contact, body position, and body posture. All of this communication can be called 

body language. Non-verbal communication can also include things other than 

body language such as clothing, gifts, time, distance, and eye contact. It is more 

about being able to understand the emotions and intent behind the information. 

Communicating well means understanding and being understood (Bequiri, 2017). 

3. Spoken and Written in Communication 

 

a. Spoken  

 

Spoken communication is the transfer of information from sender to recipient 

through verbal and visual aids. Examples of spoken communication include 

presentations, speeches, discussions, etc. Although messages are conveyed 

through words, often effective verbal communication is carried out with the help 

of non-verbal communication such as body language and tone modulation. spoken 

communication is also sometimes mixed with visual aids to help convey the 

message. Examples include the use of presentations in seminars or meetings to 

convey a message. Spoken communication can also be combined with written 

communication methods to ensure maximum effectiveness is achieved (Reddy, 

Mohana, 2015). 

There are many benefits of spoken communication. This form of 

communication is a fast and direct method of communication. Whether it is 

criticism, praise, or information, it is a good idea to convey the message directly 

to the recipient. This method of communication allows for immediate feedback 
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and is therefore a viable form of two-way communication. Another major 

advantage of this method of communication is that it helps convey the message in 

the desired and required tone for the message. This also saves a lot of time and 

greatly reduces the energy consumed.  

There are many ways to create effective oral communication. Among other 

things, it is important to ensure words are pronounced correctly and delivered 

with the right tone. It is important to establish eye contact and regulate body 

language based on the message. For example, firm orders can be conveyed better 

if they are communicated with formal and firm body language compared to 

relaxed and friendly language. Despite the advantages, oral communication also 

has limitations. Sometimes this form of communication can be easily 

misinterpreted or misunderstood. Communicating effectively through the spoken 

form requires a high level of skill and is not something that everyone can master. 

This is also not a form of communication that can be used as documentary 

evidence. 

b. Written  

Written communication is the oldest known form of communication. Written 

and documented communication from the sender to the recipient is called written 

communication. Examples include letters, research, reports, memos, papers, 

etc(Wilkinson, Clarke & Wilkinson, 2016). Written communication can be used 

for future reference purposes and even a concrete form of documentary evidence. 

When information is expressed in written form, the information can be easily 
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spread to many people, making it a method of mass communication. Because 

information does not change from person to person, the accuracy of the 

information conveyed is the same across audiences. 

Toensure an effective form of written communication, completeness, clarity, 

and correctness of your writing, it is a must. Since no direct feedback can be 

received, written communications must be detailed and accurate to ensure that the 

written message is communicated to keep communication simple and error-free. 

Written communication also has limitations like lack of feedback, no modulation 

to convey the message effectively, etc. This can be overcome effectively by 

combining oral communication with written communication to combine the 

advantages of both while eliminating obstacles. 

Askehave & Swales (2001) says that within a discourse community, the 

members will use a shared set of mechanisms to communicate with each other. 

This may include either spoken or written modes of communication or more 

specific types of interaction such as emails or letters. The forms of internal 

communication may also be specific to a discourse community in regards to the 

type of language used. For example, a group of friends may communicate 

primarily through a Whatsapp group chat and use personal jokes and coined 

(made-up) abbreviations that wouldn't be understood by outsiders. 

4. Barries in Communication 

 

There are barriers in communication which are of different kinds and possess 

various kinds of characteristics (Kapur, 2018).  
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a. Environmental and Physical Barriers 

Based on environmental and physical barriers, there are classifications of barriers 

as follows: Time, the development of faster communication channels, that is the 

obstacles; Space, if conditions require it, for example, this can occur in telephone 

communications; Place, area, and environment where communication takes place 

must be clear and not too busy; Medium, the media through which the 

communication process takes place must be effective. Communication occurs in 

many forms including verbal, video, audio, formal, informal, and written with the 

media used for communication purposes must be accurate, precise, and easy to 

understand. 

b. Semantic Barriers  

When the type of communication means used, whether formal or informal, it 

is important to use appropriate words, vocabulary, and language; all forms of 

communication must reflect politeness. The language and vocabulary used in 

communication must be understandable to the person; if a person only speaks 

English and a word is used in Spanish then he may or may not understand the 

word. For example, if a person only speaks English, then there is a possibility that 

he has learned another language such as Spanish or French (Kapur, 2018). 

Conversations between two or more people when communicating should use the 

same language, so that everyone can understand it well. 
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c. Cultural Barriers  

When two people communicate with each other, there may be differences in 

cultural background. Communication also occurs between people of different 

nationalities, religions, castes, beliefs, races, tribes, etc. In other words, it is very 

important to overcome all possible obstacles in the communication process. It is 

important to make people aware of their own cultures with whom they 

communicate (Kapur, 2018). In any form of communication, it is very important 

to form an understanding and acceptance of other people's cultures. 

d. Psychological Barriers  

If someone communicates with another individual or group of individuals in 

an uninterested or unwilling manner then the communication process will not be 

effective. In this case, the communicator's attitude is believed to be inappropriate 

for making the communication process effective. Therefore, it is considered 

important to overcome psychological barriers. In the communication process, it is 

important to understand each other's thought patterns and mental capacities; this 

applies in every case whether it is a professor giving a lecture or a conversation 

between an employer and an employee (Kapur, 2018).  

e. Perception of Reality 

To carry out effective communication, it is very important to obtain a 

'perception of reality' which means information about facts, knowledge, figures, 

actuality, and what is true. When communicating, it is important to be open, 

flexible, and transparent (Kapur, 2018). When communicating, it is important to 
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understand different perceptions about a situation, issue, or problem. There are 

different levels of perception involved when communicating about a particular 

topic, condition, problem, issue, situation, dilemma, stress, or concept. A lack of 

understanding of the different levels of perception may become a barrier. 

C. Instagram 

 

1. Definition of Instagram 

 

Essentially, Instagram is a mobile-based application. It is now one of the most 

popular social networking sites used as a mobile application. It helps to make 

people interact nationally and globally (Lim & Yazdalifard, 2014). Ting (2014) 

says the "Use of Instagram is defined as an activity in which users engage on 

Instagram. Activities include: Leave a comment on a friend's post, like a friend's 

post, upload a photo, and upload Video, Like and Comment buttons are both 

available below each post on Instagram. People can click on the like button to 

show their approvaland the "Comment" button to express their textual opinion on 

a particular post prepared by another user. Instagram also allows users to share 

videosand photos. When a user edits a photo or video for upload, they can tag 

their friends in the post by typing their Instagram username in the Tag 

Peopleblank space. Regarding Hu, Manikonda & Khambamphati (2014, p.1) who 

stated in the Proceedings of the Eighth International AAAI Conference on 

Weblogs and Social media that users consume photos and videos mostly by 

viewing the core page which shows the latest photo streamand videos from all 

friends. They are listed in reverse chronological order. They can also favorite or 
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comment on the post. The action will appear on the referenced user's updates page 

so that the user can track like and comments on their posts. 

Currently, Instagram is one of the most popular social media channels in 

society. Children to adults mostly use it in everyday life. Instagram as a teaching 

medium, serves as a unique way for teachers and students to connect and share 

information. According to Eraslan (2019), Instagram enables students to create a 

cooperative, collaborative, and sharing atmosphere, supporting formal class 

settings in addition to sharing class materials. Supported by several features such 

as a photo timeline, profile and content interface, as well as navigation tools, 

students can exchange views and opinions on various topics by commenting on 

photos and videos using English. In addition, Ali (2014; as quoted in Suryantari & 

Priyanka, 2018) suggests that Instagram provides visual data that supports 

activities in English classes. He also highlighted the potential of Instagram as a 

medium for learning English informally as it offers students the opportunity to 

communicate with each other outside of school. 

Teachers can even utilize Instagram on field trips, share photos of what they 

need and use it to give lessons during speaking classes (Al-Ali, 2014).In addition, 

Instagram can be used for education because the use of visual images has the 

potential to enhance students' interpersonal development. Teachers can put 

material in the form of photos such as schools, class conditions, or cooperation 

materials and ask them to give their opinions in speaking which can increase 

students' intelligence. This allows student and teacher creativity to see how each 
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student responds. Therefore, by using Instagram, teachers and students can be 

more creative in the teaching and learning process. 

2. Features in Instagram 

 

Giannoulakis & Tsapatsoulis (2016) claims there are many features in 

Instagram which users can apply, but here is a general feature that users probably 

utilize: 

a. Instagram profile interface 

Displaying information about users’ profiles, includes biography, circular profile 

photo, number of posts, and the number of users’ follower/following count. The 

“+ Follow” option permits users to follow other users and stay updated on latter’s 

posted from following content. 

b. Profile content.  

Viewers may see all profile photos appear together. For a closer look, viewers 

have the option to tapping on any photo. The photo being chosen is displayed 

clearly in a larger version, then the viewers or followers can like the photo, leave a 

comment, or read previously posted comments. In this part, it also displays how 

many people “liked” the photo, the caption of the photo, and comments appended 

below the photo’s caption. 

c. Navigation tools  

There are five icons at the bottom of each page in the instagram’s screen: (1) 

home page or feed. Inthis part, user can see what are the followers and following 
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posted at the time, what the caption, how many users liked, and comments in the 

post. (2) Searching or exploring page by clicking explore page, user could 

findanother user’s account by write down the user’s name on the top of searching 

tool, and user can find what the most popular post is that people liked and view. 

(3) Camera symbol (posting page),from the features here, the user do not only 

upload photos/videos, but also can capture/record moment inside the application 

then editing the photo/videos by applying different manipulation tools in 16 

filters, in order to transform the appearance of an image, which is a place for users 

to polish photos that are taken through the device's camera. Here, user will find 10 

advanced tool editors to rearrange lighting, contrast, and saturation as easily as 

moving your fingers. In the latest update, Instagram no longer requires a box-

faced photo, but it supports portrait and landscape options. Provides flexibility to 

users when they want to share photos with a larger lens capture angle. While 

posting photos or videos, users can tag photos which include adding location, 

tagging friend as key words tags to photo. The users also can add captions, 

hastags (#) fence symbol to describe the pictures and videos, and tag or mention 

other users by using (@) at symbol, this is very effective to create a link from 

posts to the referenced user’s account before posting the photos and videos. (4) 

Notification symbol, from the symbol here, the user will get a notification if there 

are user’s like, comment, tagging, another user in what user have post and in 

another follower post. (5) Profile page in instagram, when if other users want to 

follow, they need the consent of that user to become their follower, provided that 

they have a private account activated. A user can set privacy preferences to whom 
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his/her post only can be looked by his/her followers. When the other users want to 

follow, they require approval from the user to be his/her follower. Not only see 

the latest photos and videos from all their friends, listed in reverse chronological 

order, but also user can favorite or comment on the other users’ posts. 

a. Integration to social networks 

As already mentioned, Instagram also allows users to share photos or videos to 

other social networks such as Facebook, Twitter, tumblr and flicker.If this tool is 

activated, every time a photo is shared, Instagram will automatically share it with 

the connected social network. 

b. Instagram Appearance  
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Some of the images above are the appearance and also the features of the 

Instagram application. The first and second images are images of an account's 

dashboard. The third and fourth images are the feature images available in the 

application.  

3. Instagram Activities in language learning 

 

a. Speaking Activities  

Fluency in spoken English remains a challenge for pupils. They are 

unmotivated and uninterested in the classroom, which makes them passive. In 

addition, they find it difficult to define things that are unfamiliar to them. 

Teachers can use Instagram to provide activities that help students become more 

motivated to speak English more fluently (Azlan, Zakaria, & Yunus, 2019). The 

teacher can modify these activities for use in the classroom. 
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1) Capture field trip memories 

The majority of students enjoy taking pictures and uploading them on 

Instagram. Teachers can use this method to create a project. Teachers could ask 

the students to share pictures from their vacations on social media. It might be 

about their weekends, their vacation pictures from the conclusion of the semester, 

etc. It is required of the the students to utilize hastags that haven't been used by 

anybody else. They are then instructed to select five images from their personal 

collection to create a two-minute presentation showcasing their favorite holiday 

moments. 

Based on the demands of the curriculum, teachers can extend these exercises. 

Teachers can use this exercise, for instance, to teach the students how to speaking 

recount texts. One possible assignment for the students would be to write a 

recount text using the images they have uploaded to Instagram. Hastag provides a 

broad indication of the topics they want to cover in their presentation. It will be 

useful to guide them in presenting and developing the recall text systematically by 

providing a sequence of pictures. 

2) Review a famous person in history 

Teachers can also utilize Instagram to assign students to look through 

historical images of popular people and make a bulletin board. Ask them some 

questions about their bulletin boards in the classroom after that. For instance, if 

students are discussing a historical figure in class, ask them to identify the person 

in the picture and provide one or two the necessary information about them. 
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The activity can also be used to teach the students how to describe a specific 

person. Students can choose to upload and share their favorite celebrity. They 

must provide a succinct overview of the individual. It might have to do with 

features of the body and character. The other the students are then free to share 

their thoughts and opinions regarding the famous people. 

3) Role Play 

English makes a big contribution in various fields to communicate ideas and 

thoughts through oral and written forms. English itself is used by non-English 

students for certain needs such as communication needs, to access information 

and technology, academic needs, economic needs, and business needs. To support 

this, Shamsipour & Allami (2012)state that effective teachers must try to improve 

second language classes and encourage learning to do this which is not only 

effective for foreign language classes.The teacher may give the class the task of 

creating a short role play. Saying hello and goodbye, asking for directions, 

striking up a discussion, asking for assistance, and other interpersonal 

communication skills are the key subjects covered. Students can truly immerse 

themselves in the role through performance simulations and recorded role-playing 

by using the 15-second video option. 

4) Pronunciation Plus  

Teachers can post videos for additional pronunciation practice to help 

students with their pronunciation. Students are more inclined to watch videos that 

have a distinctive "hashtag" attached to them. In addition, the students must 
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practice pronouncing words correctly by modeling what they observe in the video. 

Teachers might also invite students to make their own movies that focus on 

practicing pronunciation. They have uploaded the footage to their Instagram 

pages. The students have the ability to assess their own performances once the 

film has been posted. They are able to evaluate and improve their own 

pronunciation. 

They can accomplish a lot of correction by itself with the aid of this exercise. 

In the end, the teachers should encourage students to assess and discuss each of 

their friends' videos. Students will enjoy themselves with this exercise. They are 

able to view how they appear in the videos and make any necessary corrections 

right away. 

b. Reading activities 

Share Reading Recommendation  

There are several activities that students and educators can engage in while 

reading books together. Teachers can ask students to take pictures of their best 

textbooks. and describe them with a short summary of from one to five sentences. 

They'll be amazed to have "their" pictures selected and distributed, and it will 

inspire them to approach each topic creatively. The other students are invited to 

react to and share their thoughts on the posts made by others. This exercise sparks 

a lengthy conversation about book reviews. Teachers can create a visual library of 

every book that has been read in the classroom using this exercise. 
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Teachers might also encourage students to create book previews on the other 

hand. Ferlazzo (2014) recommended this activity. It entails creating an attracting 

book preview video that occurs 15 seconds. The book's title and author, an 

illustration depicting the plot of the book, one line that students would summarize, 

a favorite passage from their own books, and the number of "stars" they would 

assign to the book make up the video's content. By selecting particular story that 

they should enjoy, students are encouraged to have fun with this practice. Creating 

book previews can also be connected to educational resources used in the 

classroom. For instance, when teaching students to read narrative texts, the 

instructor can give them a straightforward narrative storybook to read. 

They can use their most favorite stories for kids as the basis for a book teaser. 

Once the pupils have had enough time to read the book, they are expected to make 

a 15-second video and upload it to Instagram. The title and author of the book, a 

picture that illustrates what the book is about, a student favorite quotation from 

each book, and the number of stars that the students give the book in the preview 

all appear in the content of the trailer. Teachers can move on to a classroom 

discussion regarding the substance of the students' book trailers once all of the 

student efforts have been submitted. 

c. Writing Activity 

1) Caption It! 

Finding the right idea to write on is one of the challenges that students 

face. Students can utilize Instagram as a source of inspiration and writing 
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suggestions. Instructors might share an intriguing picture on social media and 

invite students to reply with a detailed description. Students can benefit from 

the picture by getting ideas for their writing. Students will have to compose 

their captions utilizing prepositional phrases, clauses, other parts of speech, 

and terms from their present vocabulary, which will make it difficult. At last, 

teachers have the ability to award a prize to the best captions.  

2) Photo Inspiration  

The teacher's account allows them to upload interesting photos. Teachers 

support their students by asking pertinent questions when they publish the picture. 

It is the students' responsibility to discuss and share their thoughts on this image. 

You might utilize the questions the students had regarding the picture as a starting 

point for a creative writing assignment. Students are welcome to share ideas based 

on what they perceive from the pictures. Through this exercise, the teacher can 

learn how students formulate ideas in response to the provided picture. 

The teacher may also ask students to share a series of pictures on the other 

side. Using language structure, they have learned in class, students are to 

construct stories based on the picture. Students will have the opportunity to 

practice their writing skills through this assignment. Students get the opportunity 

to practice their spelling, grammar, and sentence structure, and they will probably 

write more carefully if they are aware that their work will be seen by everyone 

(Mette: 2009). 
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d. Listening Activity  

Listening the natives 

A video of English speakers can be posted by the teachers. A song, a dialogue, 

a scene from a movie, or an English quote can all be included in the video. The 

video is shown and students are directed to view it. They then have to respond to a 

question on the video's content from the teachers. 

It's obvious from the previous tasks that Instagram can be a helpful teaching 

tool for languages. In certain aspects, it offers a lot of benefits. First of all, it can 

aid in improving communication abilities and give timid students a "side" way." 

Although many students find it difficult to talk in front of their peers, they could 

feel more at ease "speaking" on Instagram. Second, because Instagram is based on 

text, it's a great way to hone your writing abilities. Third, students can collaborate 

and get comments from their peers on Instagram. Fourth, Instagram helps students 

develop their social abilities. Using this tool, teachers can get their students 

involved in classroom activities that require them to understand the emotions and 

moods of their peers through the use of interpersonal skills. Lastly, this online 

application invites teachers and students to a unified space where they can 

participate in a variety of entertaining activities. 

4. Advantage and Disadvantage of Instagram 

 

Utilizing social media Instagram as a learning medium for the students is a 

double-edged sword, which students can use intelligently to have a positive 
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impact or just take advantage of toll roads as social media. Instagram here has 

advantages and disadvantages that users will feel. 

Instagram seems to be a perfect tool to support learning English for the 

following reasons; it offers a plethora of contextualized visual data that can 

provide aid in language classrooms; using Instagram outside of the class can assist 

in creating a socially connected community of learners, as the tool itself gives 

room for students to communicate and socialize with each other beyond 

classroom constraints; Instagram is a commonly used social media outlet that 

young learners are now almost fully immersed in and accustomed to; including it 

in theirs learning process can be seen as a form of applying topics learned in class 

in real life environment. 

Finally, the ease of access to Instagram and availability on most handled 

devices make it more inviting to consider this platform for use in language 

classrooms. Rusman (2013) states that the use of the Internet or Instagram as 

online media learning has several advantages which are; it is possible for the 

distribution of education to all corners of the country and unlimited tapping 

capacity because it does not require classrooms, available access around the globe, 

the learning process is not limited by time as well as ordinary face to face, the 

students can choose topics or teaching materials that are in accordance with their 

individual desires and needs, the duration of study also depends on each ability, 

the accuracy and current learning material, learning can be done interactively, so 

that it attracts students; and allows interested parties (parents of students and 
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teachers) to be able to participate in the success of the learning process by 

checking tasks done by students online. 

However, the use of the internet or Instagram as online medialearning has 

several disadvantages, such as spending a lot of Internet data, lack of real social 

life aspects, depending on the independence of learning motivation, information 

between humans is directly irreplaceable, and not all places are facilitated by the 

Internet network 

D. Previous Studies 

 

Several previous studies have been conducted by other researchers with 

similar topics related to this research and the participants came from college 

students. The first previous research was conducted by Sari with the title "Social 

Media as an Autonomous Learning Tool to Improve Writing Skills in the Digital 

Era". The second research was conducted by Al-Arif andAgustina with the title 

"The Use of Social Media for English Language Learning: An Exploratory Study 

of EFL University Students". The third research was conducted by Agustin and 

Ayu “The Impact of Using Instagram For Increasing Vocabulary and Listening 

Skils”. Next by Ramdhany “Students’ Interest in Learning Vocabulary through 

Instagram”. Next from Monica and Anna “The Impact of Social Media on 

Vocabulary Learning”. The last research conducted by Azkiya with the title 

"Students' Perceptions of the Impact of Instagram Account English Learning on 

Students' Vocabulary". Next conducted by Mahmud, Burhamzah and Amin 

“Utilizing Facebook and Instagram to Create a Digital Learning Program for 
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Integrated English Skills”. The studies above discuss how students are interested 

in learning English skills through social media/Instagram. This research has the 

same goal, namely to improve and see the impact of learning through social media 

or Instagram. 

There are several studies used high school students as participants. The first 

research was carried out by Laksono, Damayanti and Santoso with the title 

“Students’ Perception Towards the Application of Social Media Instagram as an 

Instryctional Media”. Next research done by Mahendra “The Role of Instagram 

Social Media in FormationPersonality of Adolescents Aged 12-17”. Hafsah 

research with the title “The Influence of Social Media on Students’ learning 

Motivation”.A research performed by Ambarsari “Useof Instagram as Learning 

Media Indonesian Language and Literature in the 4.0 Era”. Furthermore, a 

research by Lindani and Ria “Potential for Using Instagram Social Media as a 

Learning Media in High School”. Safitri’s research “Students’ Perception of the 

Use Social media for Learning English. The research results show that language 

learners can be said to be relatively successful if they can make their learning a 

responsibility, take the initiative, challenge themselves in learning, find suitable 

activities, their interest in learning, have high learning motivation, and self-

study.Several strategies were found to be used by students such as; memorization, 

effective, social, cognitive, compensation, and metacognitive strategies. 

Research involving junior high school students has also been conducted by 

several researchers. First conducted by Nurjannah “Using Instagram as a Media to 

Improve Students' Writing Achievement in Descriptive Text”. Next done by 
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Renaldi “Using Instagram to Increase Students' Ability and Interest in Writing 

Descriptive Paragraphs”. The last is conducted by Saleh and Muhayyang 

“Instagram as a Media to Foster EFL Students’ English Writing Skill”. The results 

of the four studies above present that the students' perceptions of using Instagram 

as a learning medium are mostly positive. The findings of this study are relevant 

towards the development of English Language Teaching, especially to create 

interesting learning strategies based on the interest of junior high school students.   
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CHAPTER III 

RESEARCH METHODOLOGY 
 

This chapter reviews the research methodology, research design, participants, 

data collection techniques, and data analysis techniques of the study. 

A. Research Design 

 

The research method used in this study is a qualitative descriptive research 

method which aims to find out the description of real events. According to 

Arikunto (2002: 79), qualitative research is research that is intended to collect 

information about the status of an existing symptom, namely the condition of the 

symptoms according to what they were at the time the research was conducted. 

Therefore, the purpose of qualitative research is to make systematic explanations, 

factual, and accurate regarding the facts and characteristics of a particular 

population or area. 

In addition, the case studies seek to understand individual or group actors' 

perceptions of events (Cohen, Morrison & Mohen, 2007). Therefore, this study 

has a qualitative objective which is to discover the students' perceptions about the 

use of Instagram in learning English, including the types of applications they use, 

their behavior in using Instagram to learn English, as well as the uses and 

challenges they experience when using social media. The research data was 

conducted in semi-structured interviews. After that, the results of interviews with 

participants are displayed descriptively. 
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B. Research Participant 

 

In conducting research, the process of selecting individuals to participate in 

research is very important. Participants are people who can provide the necessary 

information (Moleong, 2007). In inviting the participants, the researcher utilizeda 

purposive sampling technique. In purposive sampling, the researcher deliberately 

selected these respondents subjectively and how they can influence the research as 

a way of checking validity (Harding & Wood, 2005).  

The researcher selected10 students which are combination of 2021, 2022, 

and 2023 student generations majoring in PBI as participants in this study. It is 

based on two considerations which are the students have gadgets and are users of 

Instagram, so they have a lot of experience in using that application for learning. 

Creswell (2012) explains that the typical sample size for qualitative research is 

five to ten individuals, but if data saturation has not been reached, the sample size 

can be extended until participant information is repeated. 

C. Techniques of Data Collection 

 

The data collection techniques describe the methods used by the researcher to 

collect data related to the research focus. In this study, the researcher used 

interview techniques to collect data. 

In this research, the researcher chose semi-structured interviews to collect the 

students’ responses. Semi-structured interviews are one way to collect data for 

which the researcher had prepared an interview guide beforehand to conduct 
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interviews but did not strictly adhere to either term's exact wording of questions or 

the sequence of questions (Clarke & Braun, 2003).  

In this study, researcher collected data by sending messages via WA. Before 

sending 20 questions, the researcher first asked the purpose of the study and then 

the researcher asked the participants' willingness to be interviewed. After they 

agreed, the researcher sent questions and they were free to answer via text or 

voice note. 

Data analysis is an effort made by working with data, organizing data, sorting 

it into manageable units, synthesizing it, looking for and finding patterns, finding 

what is important and what is learned, and state what is told to others (Bogdan, 

Biklen & Moleong 2007).Data analysis in this study was carried out in three 

stages as proposed by Miles, Huberman, & Saldana (2004), the three stages are 

data compaction, data presentation, and drawing conclusions and verification. 

Researcher summarize data by reducing, sorting, and combining the same 

questions between participants. After that, the data is written or summarized again 

in the form of field notes to make it easier for researchers, followed by drawing 

conclusions from all the results that have been obtained. 
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CHAPTER IV  

FINDING AND DISCUSSION 
 

This chapter discusses research findings and discussion based on data 

collection. The data collection technique used in this research is semi-structured 

interviews to determine participants' perceptions of the Instagram application for 

learning English, especially speaking and writing skills. 

A. Findings 

 

This chapter provided a comprehensive overview of the findings and 

discussions from the research conducted by English Language Department 

students. The primary objective was to address the research questions by 

presenting the results obtained. The researcher delved into the outcomes of the 

interviews that were carried out with English Language Department students. The 

following sections thoroughly examined and analyzed these interview findings.  

1. Instagram as a communication medium 

Most participants use Instagram to communicate. They use the features 

available in the Instagram application to communicate. One of them even said that 

communicating via Instagram can make friends abroad. However, some of them 

said that they do not communicate very often via this application even though 

they have a group to share information. Based on participants’ responses, most of 

them explained that they communicate on Instagram through DM, video calls, 

voice calls, and comments/tagging.  
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Ur, AF, DA said: 

 “I communicated through direct messages, comments, and video calls” 

 “Through direct messages, comments, and sometimes voice message” 

 “Via DM or tangging each other” 

RP also said: 

 “I communicate with my friends or my cousins on Instagram, but it's just 

normal communication, like asking how they are or if my friend sends a video or 

photo, we'll discuss it. So, the communication isn't as intense as if we met in 

person” 

Meanwhile NF said: 

 “I never communcate via Instagram because I only follow artist that I like” 

Most participants benefited from using the Instagram application as a 

communication medium. The dominant communication that participants use is 

communication via DM/direct message. Nevertheless, one of them doesn't 

communicate through anything because she only follows the artists she adores. 

2. Instagram as a medium for learning speaking and writing 

skills 

From the participants’ given answers, they perceived that Instagram had a 

high influence on speaking and writing skills. It can be a medium for searching 

and sharing information because of its wide coverage, ease of use, and highly 
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interactive nature. However, a small number of participants did not choose 

Instagram as a learn speaking and writing because they only utilized it as an 

entertainment medium, but if there is a video about learning that they think is 

useful, they will save it. 

1.1 Writing 

Their answers varied widely. The participants' answers below will show 

their perceptions of what they did and how they learned to write using Instagram.  

DA said: 

 “I saw posts from accounts that I follow, mostly about paragraph, tips and 

tricks, and I try to write like them. They also recommend application that can help 

with writing related issues” 

FN also said” 

 “learning writing skills through Instagram involves engaging with 

informative and educationalcontent that shared on the flatform. Users can follow 

accounts dedicated to writingtips, grammar rules, vocabulary building, and 

creative writing prompts. By regulary consuming and interacting with these posts, 

users can improve theair understading of writing techniques, styles, and 

conversations. Additionally, participating in writing challenges, workshops, and 

discussion within the Instagram community can provide valuable feedback and 

opportunities for practice and growth” 

UR and AF, AR had the similiar explained: 
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 “I learned writng by engaging with written content, analyzing captions, 

and writing posts” 

 “I learn writing skills through Instagram by reading captions, angaging in 

discussions, and writing my own post” 

“Writing skills on Instagaram can be improved by creating captions, 

comments, and posts, focusing in clarity and expression” 

NF said: 

 “I’m confused about answering, because I have never done it” 

Most participants learn through reading other users’ captions in English or 

write one by themselves for their own captions, also by reading native users’ 

uploaded posts, stories, comments consisting tips and tricks in writing which later 

will be copied by the participants which acts as the viewers, and following 

accounts that engage with written content. 

1.2 Speaking 

Mostly the participants agreed that Instagram facilitated them in learning 

to speak. Based on their responses, they learned to speak by watching videos and 

live streaming, listening to stories, following several accounts that shared about 

learning English, participating directly in direct conversations, and repeating 

words/sentences using a native accent. From all the participants' answers, it can be 

concluded that learning to speak via Instagram received a positive response. 

RP explained: 
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 “So, on Instagram there are creators who discuss various fields including 

speaking. They will give you several ways to speak English, apart from that, also 

how to use accents or slang words. This was very helpful in learning speaking and 

increased my knowledge, such as about English culture” 

DA said: 

 “When they say a word in English, I try and recognize it, including their 

accent. It helps me to memorize the word and its meaning” 

From the two participants' answers above, even though we learn via Instagram we 

can still know the native accent well. 

MS also said: 

 “Of course, by listening to music then learning the pronunciation and also 

taking part in online seminars broadcast on Instagram” 

FN added: 

 “learning speaking skills through Instagram involves utilizing the 

platforms’ audio and video features to angage with spoken contents. Users can 

follow accounts that offer public speaking tips, pronounciation exercises, 

language learning resources and storytelling techniques. By listening to podcast, 

watching live streaming, and viewing video tutorials, user can improve their 

speaking fluency, articulation, intonation, and confidence. Additionally, 

participating in Instagram Live session, voice chats, and virtual speaking clubc 
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can provide apportunities for real-time practice and feedback from peers and 

experts” 

UR, AF, AR have the same opinion, namely they say speaking skills can be honed 

through live videos, stories, voice notes, and video calls” 

Meanwhile NF said: 

 “I’m also confused about the answer to this question because I’ve never 

done it” 

Overall, this interview shows that the majority of participants see 

Instagram as a beneficial and interesting medium for learning speaking and 

writing.  

3. The perceptions of using Instagram in learning speaking and 

writing 

Some students agree and feel that Instagram supports their English 

learning which was accounted approximately 95%. They claimed that this 

application is very positive if used as a learning medium. The rest said that they 

would not learn more from Instagram if they did not follow foreign artists.  

1.1 Speaking  

The researcher found information about the students' perceptions of 

Instagram in the speaking learning process. Almost all participants had the same 

view regarding learning to speak via Instagram. Some participants perceived that 

Instagram could provide them with exposure to real-life conversations and diverse 
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accents. Moreover, Instagram recommended similar posts about what they had 

seen, even some communicated directly with native speakers.  

DA said: 

 “It’s modern ways to learn something today, I appreciate it a lot” 

CT explained: 

 “learning Speaking skills through Instagram offers a dynamic and 

interactive experience, with features like live streaming, video tutorial, and virtual 

speaking clubs providing valuable opportunities for practice, feedback, and 

engagement” 

RP added: 

 “My perception about learning speaking via Instagram is that it is a casual 

way, if at school we learn more formally, whereas through Instagram we are freer, 

we can learn anywhere like playing while learning. Apart from that, learning 

speaking via Instagram is not just about talking, but there are steps to learning. we 

can know the culture, various accents, and slang words. In my opinion, his insight 

is broader and more flexible, not as rigid as studying at school” 

UR, AF, AR have the same opinion” 

 “It provides exposure to real-world conversation and accents” 

 “My perception of learning speaking skills through Instagram is positive 

as it provides real-life interactions and immediate feedback” 
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 “learning speaking skills on Instagram provides exposure to real-life 

conversations and diverse accents, improving my fluency and comprehension” 

Meanwhile NF and MT said: 

 “In my opinion, this is not inefficient for learning english” 

 “maybe it's a little less efficient because the posting time isn't that long, so 

sometimes our focus is disturbed” 

Most participants gave a very positive perception of this application, but 

only a small portion of them thought that Instagram did not provide benefits. The 

participant said that Instagram was not efficient enough to be a medium for 

learning to speak. From all participants' points of view, it can be concluded that 

Instagram has had quite a positive impact on learning to speak. 

1.2 Writing 

Almost all participants had the same perception regarding learning to write 

via Instagram. Some of them provide quite a positive point of view. They said that 

learning to write via Instagram had had a good impact. The participants said that 

the Instagram has offered practical writing practice with a real audience, fosters 

creativity, and expression through various media such as captions and comments.  

FN explained: 

 “Learning writing skills through Instagram can be enriching deu to its 

diverse array of content, including writing tips, prompt, and example shared 

through posts, IGTV videos, Stories, and Reels. Users can engage with a vibrant 



50 
 

writing community, access resources, and gain inspiration, making Instagram a 

valuable flatform for hining writing abilities” 

AR also said: 

 “learning writing skills on Instagram fosters creativity and expression 

through various medium such as captions and comments” 

DA added: 

 “It’s marvelous and really help me enrich my writing skills” 

MS said: 

 “Maybe it's a little less efficient because the duration given to Instagram 

posts is only a little, in contrast to other platforms where the educational duration 

is longer" 

Similar to the previous participants’ response about learning speaking 

skill, the opinion of participants in learning writing through the Instagram also 

received a very positive response because they all enjoy learning writing by using 

caption to express themselves freely in Instagram with maintaining ethics and 

manners to respect other users. Moreover, it is easy to use because Instagram will 

recommend similar posts about what has been seen, learning is relaxed, freer, 

accesible from anywhere with the term is playing while learning. Of all the 

positive perceptions felt by the participants, there was one respondent who 

disagreed. She said Instagram was less effective because the duration given to 
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Instagram posts was only a short time, in contrast to other platforms where the 

educational duration was longer. 

4. Instagram improve speaking and writing skills 

The responses below are participants' responses regarding how Instagram 

can improve their speaking skills. Their answers were quite varied, but there were 

also participant answers that were less supportive. Most of them said that 

Instagram played a big role in improving their abilities.  

1.1 Speaking 

FN assumed: 

 “Overall, Instagram provides a platform for continuous practice, exposure 

to diverse content, and interaction with a community of speakers, all of which 

contribute to improving speaking skills” 

AL also added: 

 “Instagram offers many things, so that learning is not boringand more 

relaxed, of couse it can help me in learning without coercion” 

Meanwhile UR, AF, AR, DA, MT have the similar opinion: By listening 

to the news, communicating directly, listening to music and diverse voices, 

following the native, posting, and trying to converse by call or vc with abroad 

friends. These are all ways for them to improve their English in the field of 

speaking. 
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In concluded Instagram can improve their speaking skills by encouraging 

more direct interactions and providing a language learning community, listening 

to diverse voices, and practicing pronunciation, listening to news that uses the 

language, learning to read lyrics in audio music, searching for English posts more 

often, and trying to have conversations through call or vc feature with friends 

abroad, and the latter is more flexible. However, there are also those who say that 

learning to speak may be a bit less effective because they rarely communicate 

about speaking matters, but it does not rule out the possibility of getting a lot of 

speaking knowledge from Instagram. 

Writing  

Another benefit of Instagram for learning writing based on the participants' 

point of view is that Instagram can improve their writing skills. Instagram can 

improve writing skills by offering writing prompts, feedback from peers, and 

exposure to diverse writing styles. Instagram can improve writing skills by 

encouraging regular writing practice, receiving feedback, observing language use 

in context, getting help, and motivation to write on many topics so that it helps 

find things to write about, reading and seeing posts from the same famous authors 

who are followed on Instagram, often reading captions written in English, and 

also photos/posters posted in English.  

UR and AF said: 

 “Similarly, it can enhance writing skills by offering writing prompts, 

feedbacks from peers, and exposure to diverse writing styles” 
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AR and DA also assumed that: Instagram can improve writing skills by 

encouranging regular writing practice, receiving feedback, and observasing 

language use in context and also write many topics” 

MT and CT also have the same opinion: Read and see native posts that we 

follow, then try to interact with them via Direct Message” 

Another opinion by NF: overall, Instagram serves as a multificated 

platform for writers to learn, grow, and connect with others in the writing 

community, ultimately improving their writing skills over time.  

A slightly negative opinion came from two participants, namely RP and 

NF: I don't really see that Instagram can hone my writing skills because basically 

for me writing is quite difficult. 

5. Advantages and Disadvantages using Instagram 

This category explains the advantages and disadvantages of Instagram based 

on the participants’ point of views. Most of the students benefit from using 

Instagram in learning writing and speaking. The answers are varied. More 

students believe that Instagram provides them with benefits, but a few of them 

argue by giving negative responses about this application. 

AF and AR stated: 

 “The advantages include its accessibility, multimedia features, and global 

reach, however, disadvantages may include distractions and the need for critical 

evaluation of content” 
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DA assumed: 

 “As long as you find it’s interesting to know more about IG, you can use it 

for something nice and useful. The Advantages of using IG in learning is you can 

find many things you have not know before, you discover many accents, dialect, 

words, aesthetic use of word, writing improvement, and so on” 

FN added: 

 “Instagram usage for learning writing and speaking skills offers 

advantages such as as accessibility, diverse content formats, interactive features, 

and community engagement. However, potential disadvantages include 

distraction, credibility issues with content, time management challenges, and 

limitations in depth of learning experiences. It’s important for learners to balance 

the benefits of Instagram with these potential throwbacks and simplements their 

learning with other resources as needed” 

AL stated: 

 “The advantages can increase learning motivation and are easier to 

understand. The disadvantages are that it consumes too much internet data” 

The benefits they feel are that Instagram can give them experience in 

interacting, accessibility, multimedia features, wide global reach, discovering 

many new vocabulary, diverse contents, discovering plethora of accents, dialects, 

words, aesthetic use of words, improving writing, gain much knowledge, sharing 

stories, and also responding to each other. Meanwhile, the disadvantages of 

Instagram include distractions and the need to evaluate content critically, privacy 
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issues, quota usage on Instagram is bigger than other social medias, sometimes 

one wastes a big portion of one’s time when scrolling through useless videos, the 

internet network sometimes has errors with unavailable answers. Getting answers 

straight away which is different from learning face to face and one more thing is 

that people cannot access Instagram without the internet. Despite the many 

advantages and disadvantages, Instagram still provides many more positive things 

than negative ones. 

6. The solution to the challenges of using Instagram in learning 

speaking and writing skills.  

The solutions the participants may provide including implementing writing 

challenges, feedback mechanisms, language exchange groups, creating writing-

focused communities or using writing prompts and exercises, setting specific 

learning goals, interacting with language-focused accounts, seeking input from 

friends or teachers, practicing more and looking for topics that are relevant or are 

attractive for the writing completion, develop more features that make it easier to 

learn to write via Instagram. Moreover, Instagram should have features that can 

correct us when writing something (such as grammar) so that it can help people in 

writing. 

1.1 Writing 

AF and AR said: 

 “Solutions to challenges in learning to write on Instagram could involve 

creating writing-focused communities or utilizing writing prompts and exercises” 
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 “Solution to writing challenges on Instagram can involve setting specific 

learning goals, interacting with language-focused accounts, and seeking feedback 

from peers or teachers” 

FN also explained: 

 “A potential solution to the challenge of using Instagram in learning to 

write is to curate a focused and purposeful feed by following accounts that offer 

high-quality writing tips, prompts, and examples. Additionally, learners can 

actively engage with writing communities, participate in challenges, and seek out 

feedback to maximize the learning potential of the platform. Striking a balance 

between consuming content and actively practicing writing skills is key to 

overcoming challenges and effectively utilizing Instagram as a learning tool for 

writing” 

AL also said: 

 “Instagram should offer special features in learning to write for students 

and for those who want to learn” 

These are solutions from some very positive participants that are useful for 

improving writing skills via Instagram. They hope that the solutions they provide 

can be realized on the Instagram application. 

1.2 Speaking  

These are some of the participants' perceptions regarding solutions to the 

challenges of using Instagram as a speaking learning medium. The solutionsare to 
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introduce speaking challenges, pronunciation guides, and interactive language 

learning features, to organize language exchange events, to provide speaking 

practice groups, or to incorporate voice-based learning features into the platform, 

more video calls with foreigners, to participate in live discussions, should be wiser 

in managing Instagram, and to make the best use of it, to use WiFi to save more 

internet data, to invite friends to study together via Instagram seems to help 

sharpen, and to correct if there are grammatical or pronunciation errors, to look 

for accounts that often upload about vocabulary, daily expressions, and 

pronunciation. 

UR said: 

“Introducing speaking challenges, pronunciation guides, and interactive 

learning features” 

AL Added: 

 “In my opinion, use wifi to save more interned data” 

AF and AR has the same opinion: Solutions for speaking challenges might include 

organizing language exchange events, providing speaking practice groups, or 

voice-based learning features within the platform 

RP also explained: 

 “Inviting friends studying together to study together on Instagram helps to 

hone and correct if there are mistakes in grammar or pronunciation” 

FN continued: 
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 “Solutions to the challenges of using Instagram in speaking include 

actively engaging with spoken content such as live streaming and video tutorials, 

participating in virtual speaking clubs, and seeking feedback from peers and 

experts. Additionally, users can curate their feed to follow accounts that offer 

public speaking tips and language learning resources, enabling them to accesh 

high-quality content and opportunities practice. By learning Instagrams’ 

interactive features and community engagement, users can overcome challenges 

and effectively improve their speaking skills on the platform” 

These solutions are very good if implemented, everything they say share 

positive. If implemented, the solutions that participants have previously stated will 

make learning to speak via Instagram better and more effective.  

B. Discussion 

 

This section discusses research findings that have been carried out at the 

Department of English Language Education, Faculty of Teacher Training and 

Education, Ar-Raniry State Islamic University. This research aims to determine 

the students' perceptions of using Instagram to learn English, especially speaking 

and writing skills. Interviews are used as a data collection technique. Based on the 

results of the interview, the researcher has outlined the important points in this 

section to answer the research questions. 

Analysis of the interviews showed positive responses from the students. On 

the average, the students have used the Instagram application for about six to 

seven years, and a small portion uses less then 3 years, while the longest is more 
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than 10 years. Apart from being an entertainment medium, Instagram also has 

many functions for them, they use features such as DM, captions, videos, and 

voice calls to communicate with each other. They enjoy using this application and 

feel that this application supports them in their learning. 

Based on the interview results, it can be seen that the majority of the students 

responded positively to the use of Instagram for learning English, especially for 

speaking and writing skills. Most students have felt the benefits of Instagram 

which has increased the creativity and the freedom as well as improved speaking 

and writing skills. The way they improve their writing skills is by writing stories 

in captions, analyzing texts from accounts they follow, and reading stories shared 

by native speakers. In speaking skills, on average they learn from videos shared 

by English-related accounts that they previously followed. 

They choose Instagram as a learning medium because it is easy to access, and 

up to date, and Instagram can support English language learning through exposure 

to the native language in posts, texts, and comments from the accounts they 

follow. Before getting to know Instagram, most of them learned to speak and 

write monotonously through books, YouTube, and school. Most students agree 

that Instagram has supported and facilitated them in learning to speak and write. 

Students' desire to use Instagram is above average because they check it almost 

every day. Instagram allows students to search for information or share ideas, and 

often along with sharing information, students can also provide opinions or 

consider the opinions of others via Instagram. Apart from that, they use Instagram 

not only to study but also to communicate, send text messages to each other, share 
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moments, or even upload pictures, and write captions. Most students can find 

entertainment and learning through this application. 

These results were also strengthened by the results of in-depth interviews. It 

was found that only a few students had negative perceptions of using Instagram to 

learn speaking and writing. They consider Instagram less effective and less 

motivating for them to study. Even though Instagram has many benefits and the 

participants agreed to use it for learning, the participants thought that Instagram 

had several advantages and disadvantages. The biggest weakness of Instagram 

experienced by the students is that Instagram must be accessed using a data 

package, privacy restrictions, and signal interference. However, Instagram's 

advantages help the students significantly. The advantage they feel is that 

Instagram is more flexible and has broad global coverage, so the learning they get 

through Instagram is more up-to-date. The advantages and disadvantages 

conveyed by the participants above are in line with Rusman's (2013) opinion in 

Chapter II regarding the advantages and disadvantages of Instagram. 
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CHAPTER V  

CONCLUSION AND SUGGESTION 
 

This chapter contains conclusions and research suggestions. In this section, the 

data analysis and discussion of the results will be reiterated and summarized. 

Several suggestions are presented regarding the proposed research and 

recommended future work related to possible research carried out by other 

researchers. 

A. Conclusion 

 

Based on the research that has been conducted and the analysis of the data  

in previous chapter, the researcher puts forward conclusion as follows: 

1. Based on the findings from the interview, the research shows that the 

perception of the majority of students in this study gave positive that 

Instagram has many advantages because Instagram allows them to connect 

with their friends easily and share ideas. Most of them feel that they have 

learned enough through this site. Moreover, there are many functions and 

features that students can obtain and utilize when using this application. 

Most students agree that Instagram facilitates them in learning speaking 

and writing skills. Apart from that, in terms of accessing Instagram, most 

students stated that they check Instagram every day, sometimes some of 

them cannot access this application because they don't have a data package 

so they can't access it. Even though social media has many benefits and 

most students use it, Instagram has several disadvantages such as limited 
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data packages and access permissions, as well as advantages for them in the 

form of making new friends, learning to speak through the accounts they 

follow, as well as writing and analyzing texts that can improve his abilities. 

2. In connection with the data that has been analyzed, the researcher 

concludes that the use of Instagram as an additional support for English 

language learning, especially writing and study skills, has a positive impact 

on students. In addition, students feel more fun, free to express themselves, 

and up-to-date because Instagram has a wide scope for learning English 

speaking and writing skills. Therefore, students' positive perceptions 

indicate the potential of using Instagram as an additional support in English 

language learning to improve students' abilities in speaking and writing 

skill research shows that the majority of the students in this study have a 

positive view that Instagram has many advantages because Instagram 

allows them to connect with their friends easily and share ideas, and most 

of them feel that they have learned enough through this site. Moreover, 

there are many functions and features that students can obtain and utilize 

when using this application. Additionally, they can use Instagram to learn 

English to improve their speaking and writing skills. Most students agree 

that Instagram facilitates them in learning speaking and writing skills.  

B. Suggestion 

 

The researcher would like to provide some suggestions for future English 

language instructors and researchers. Instagram can help students to learn to speak 
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and write. In addition, students have a positive attitude towards this application. 

The researcher hopes that this research can help future researchers to research 

similar cases regarding student perceptions, especially regarding the use of 

Instagram to learn to speak and write, or this research can be a reference or source 

for future researchers to conduct their researches. 

Based on the conclusions above, the researcher hopes that this research can be 

continued by other researchers to study this research in more depth. Furthermore, 

the researcher suggests investigating student-teacher relationships in the 

application of Instagram in language learning and additionally investigating the 

possibility of using Instagram to improve listening and reading skills. 
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APPENDIX D 

INTERVIEW PROTOCOL 

 

Project: Students’Perceived Benefits of Instagram In Communication Skills 

Time of interview:  

Date:   

Place:  

Interviewer: Elsa Rahmayanti 

Interviewee:  

 

Assalamu’alaikum Warahmatullahi Wabarakatuh 

Hello dearest participants, I am Elsa Rahmayanti as student majoring in English 

Education Department class of 2018. I’m doing research for my thesis. The title is 

Students’Perceived Benefits of Instagram in Communication Skills. I need your 

help as a participant to collect data to complete my research. I have 20 questions. 

This research aims to determine students' perceptions regarding the use of the 

Instagram application in learning English, especially in Spoken and Written 

skills.I really need you as a participant in this research. You were selected as 

respondents in this research because you have fulfilled the following criteria: 

- Active English Language Education student 

- Those who own and use the Instagram application 
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INTERVIEW GUIDE  

Questions: 

1. Do you have Instagram? How long have you been using Instagram? 

2. Do you communicate with other people via Instagram? 

3. How do you communicate with them? 

4. Have you ever experienced problems or experienced limitations in using 

Instagram? 

5. How much do you think Instagram supports you in learning English, 

especially speaking and writing skills? 

6. Why did you choose Instagram as a learning medium and what motivates 

you? 

7. Before you knew that Instagram media could be used as a learning 

medium, how did you learn writing and speaking skills? 

8. How do you learn writing skills through Instagram?  

9. How do you learn speaking skills through Instagram?  

10. Do you enjoy learning speaking skills through Instagram? 

11. Do you enjoy learning writing skills through Instagram? 

12.  Do you use certain features on Instagram to learn speaking skills? What 

features are those? 

13. Do you use certain features on Instagram to learn writing skills? What 

features are those? 

14. What is your perception about learning speaking skills through 

Instagram? 

15. What is your perception about learning writing skills through Instagram? 
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16. How can Instagram improve your speaking skills? 

17. How can Instagram improve your writing skills? 

18. What is your perception of Instagram usage? Do you find any advantages 

and disadvantages while using Instagram in learning Writing and 

Speaking skills? 

19. What do you think about the solution to the challenge of using Instagram 

in learning to write? 

20. What do you think about solutions to the challenges of using Instagram in 

speaking? 
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