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Aceh is the only province in Indonesia legally allowed to implement sharia law across all sectors, including the tourism industry.
This study aims to analyze factors influencing Muslim-Friendly Tourism (MFT) in Aceh. Specifically, it examines the direct and
indirect relationship between MFT with travel intention, destination image, and tourist attitude. Data is gathered through a
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modeling. Seven hypotheses were proposed regarding the relationships between MFT, tourist attitude, destination image, and
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